
SEASON 2022/23



8 

COUNTRIES



3

15 TEAMS



68 

GAMES



ALL GAMES BROADCASTED ON TV



«REGIONAL TOURNAMENTS OWN THE FUTURE, 

ENBL WILL DEFINITELY DEVELOP»

«LATVIANS CREATED A GOOD ALTERNATIVE TO THE 

EUROCUPS. ACCENTS ARE ON BASKETBALL, NOT

SOME NONSENSE»

PUBLICATIONS ACROSS THE MOST POPULAR MEDIA CHANNELS IN EACH COUNTRY

«NEWS ON THE MOST POPULAR LITHUANIAN 

BASKETBALL WEBSITES»



We are predicted bright future…



We are predicted bright future…
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MEN – 84.1%



+85% FOLLOWERS 

GROWTH DURING 

THE 2022/23 

SEASON

+100K REACH DURING 

FINAL4



1,000,000 

FOLLOWERS

OF CLUBS 

AND PLAYERS



SEASON 

2023/24



16 TEAMS

8+ 

COUNTRIES



NEW:

UK

ROMANIA

BULGARIA

NETHERLANDS

BELGIUM



GAMES FROM 

OCTOBER TO APRIL, 

EVERY TUESDAY/ 

WEDNESDAY



GROUP A GROUP B

A1

A2

A3

A4

A5

A6

A7

B1

B2

B3

B4

B5

B6

B7

B8

COMPETITION SYSTEM – 16 TEAMS

PLAYOFFS

REGULAR SEASON

FROM OCTOBER TO FEBRUARY

(TUESDAY/WEDNESDAY)

7 GAMES (HOME/AWAY)

A8

A1 VS B4

A2 B3VS

A3 VS B2

A4 VS B1

HOME/AWAY (BEST OF 2)

FROM FEBRUARY TO MARCH

FINAL4
SINGLE GAMES

APRIL



COMMERCIAL 

POSITIONS







ACTIVITIES AT THE STAGE VENUES:

GEAR HANDOUT AND OTHER POSSIBILITIES



BRAND INTEGRATION 

IN

SOCIAL MEDIA POSTS,

WEBSITE, RESULTS

COMMUNICATION



TV COMMERCIAL TIME DURING THE 

BROADCASTS



SPECIAL REPLY PRESENTED BY PARTNER: DRIVE OF THE GAME (REPLAY

PRESENTED BY X COMPANY)



UNLIMITED POTENTIAL – JA 

MORANT SHARING LEAGUE 

EPISODES



SOCIAL RESPONSIBILITY PROJECTS



FINAL 4 COURT WITH PARTNER IMAGE



CUSTOM POSITIONS: TOWELS, CHEERLEADERS ETC.



CUSTOM POSITIONS: TOWELS, CHEERLEADERS ETC.



Position 25,000EUR 50,000EUR 100,000EUR Investor/shareholder

Branding on game LED screens 5% of time 10% of time 15% of time 15% of time

Branding on interview walls (if available) Yes Yes Yes Yes

Branding on referee shirts No On the back On the front On the front

Branding on game posters Yes Yes Yes Yes

Branding on the league website Yes Yes Yes Yes

Branding on all the social media 
communication posters

Yes Yes Yes Yes

Gear handout during the games No Yes Yes Yes

Commercial time on TV 30sec per 
game

60sec per game 120sec per 
game

120sec per game

Special game replay presented by partner 
(e.g. Dunk of the game presented by x name)

No No Yes Yes

Court stickers during the Final 4 event (4 
games)

1 sticker 2 stickers 4 stickers 4 stickers

Fan competitions during the Final 4 event (4 
games)

No 1 timeout 2 timeouts 2 timeouts



Position 25,000EUR 50,000EUR 100,000EUR Investor/shareholder

Invitation to the Final4 (networking in VIP, 2 
days event etc.)

1 person 2 persons 4 persons 4 persons

Brand integration in the league name No No Yes Yes

League brandbook according to partner 
(colours, font etc.)

No No Yes Yes

Other activation possibilities during the 
season (e.g. Special event during the game, 
or game presented by x name)

Once a 
season

Twice a season 4x times a 
season

4x times a season

Tickets to every game 2 tickets 4 tickets 8 tickets 8 tickets

Strategic participation in league 
development

No No No Yes
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JOIN ENBL FAMILY



SECRETARY GENERAL EDGARS ZANDERS

EMAIL: enbl@enbleague.eu

MOBILE: +371 20606017

PRESIDENT IGO ZANDERS

EMAIL: igo.zanders@gmail.com

MOBILE: +371 29640011

DIRECTOR OF MARKETING KAROLIS MARCINKEVICIUS

EMAIL: karolis@enbleague.eu

MOBILE: +371 20392304

@enbleague @ewbleague

www.enbleague.eu

www.ewbl.eu

#ENBL #ENBLeague #EWBL #EWBLeague


